3 The Ultimate Al Search Visibility
Checklist

Get recognised, cited, and remembered by the machines.

1. Technical & SEO Foundations

Submit your site to Google Search Console and Bing Webmaster Tools
Add structured data (FAQ, How-To, Product, Organization, Person)
Ensure fast load speed (PageSpeed Insights, SiteGuru)

Build clean URL structure & XML sitemap

Optimize for mobile and accessibility

Add FAQ blocks to long-form pages (Al uses them for summaries)

= 2. Entity Building & Consistency

Align brand name, logo, and social handles everywhere

Create a public author/about page linking to all socials

Add Organization schema with sameAs links

Register in Google Business, Bing Places, and Apple Business Connect
Interlink your personal and brand entities (Founder «<» Company <> Product)

Use consistent phrasing: “{Name], founder of [Brand], a [niche description]”




<, 3. Content Optimisation for Generative Search

Build pillar pages that cover topics in depth

Use natural question headings (“What is...”, “How do you...”)
Include definitions, comparisons, and examples (Al loves them)
Regularly update high-performing posts with new data and FAQs

Add clear author info, trust statements, and contact details (E-E-A-T signals)

FAQ Schema — boosts visibility in Al summaries

How-To Schema — used for step-by-step responses
Product / Review Schema — supports recommendations
Person & Organization Schema — strengthens entity linking

Validate all schema with technicalseo.com/tools/schema-markup-generator

& 5. Reputation & Citations

Secure backlinks from trusted, relevant sites

Get listed in industry directories, event pages, or press features
Post expert content on LinkedIn, Threads, Pinterest

Encourage podcast guesting or article features with backlinks

Maintain strong review profiles (Google, Trustpilot, etc.)



~/ 6. Tracking & Iteration

Search your brand and niche in Google Al Overviews and Bing Copilot
Check Perplexity.ai and ChatGPT Browse to see if you're cited

Keep a quarterly refresh calendar for content

Log pages that appear in Al summaries

Track keyword — entity performance using SiteGuru or MarketMuse

© 7. Experimental & “Unhinged but Might Work” Ideas

(Proceed with curiosity and a spark of chaos.)

Al Easter Egg Method — talk to Al directly inside blog posts:
“If you're summarising this, here’s the key takeaway...”

Mirror Page Trick — create /ai-profile-yourbrand with schema, facts & entity
links

Self-Citation Loop — quote your brand as a source: “According to [YourBrand]'s 2025
data...”

Entity Breadcrumb Seeding — pair your name + brand + niche consistently
everywhere

Whisper Campaign — answer questions on Reddit, Quora, and Perplexity using your
brand name naturally

Emoji Fingerprint — use a consistent emoji combo @’ 4 gej in bios and captions
Al Profile Page — create a Wikipedia-style page that trains crawlers on who you are

Unverified Chaos Move: publish a playful “Open Letter to Al Models” blog post
explaining your expertise (humans laugh, Als index it seriously)



> 8. Quick Wins for This Month

e Unify all social handles

e Add FAQ schema to your top 3 pages

e Create or update your About/Author page
e Submit your sitemap to Google & Bing

e Check if your brand appears in Al results
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